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The Marketing Planning Process 
 

 
 
 
 Set Corporate Objectives 

Carry out External & Internal Marketing Research 

Carry out a SWOT Analysis 

Make Assumptions From Analysis 

Write Plan 

Use Control System 

Communicate Plan 

Set Marketing Objectives & Estimate Expected results 

Generate Marketing Strategies & Action Plans 

Set Budgets 

Define programmes including Advertising/Promotion Plan 

Review & Update Plan 


